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staff perspective

The global economy and the flat-
tening of the Earth are terms we reg-
ularly hear when today’s economy is
a topic. What do they really mean?
To help put things into historical per-
spective, at the end of the 19th centu-
ry the typical customer base and sup-
ply chain for a business was predom-
inantly within the local community of

where that business was located. As
the United States emerged as the
world’s industrial leader in the early
20th century, the customer base and
supply chain expanded from coast to
coast. This expansion allowed com-
panies to have new customer oppor-
tunities, but with these opportunities
also came challenges. More compa-

nies were able to compete for the
same piece of the pie. Superior quali-
ty and service were no longer the
main factors consumers used when
making purchasing decisions. The
bottom line began to be squeezed and
we began seeing a new trend, down-
sizing and consolidation.

The Midwest, because of its
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industrial base, felt the negative impact of these
trends more than any other region in the country. A
large part of our existence in the 20th century was
intertwined with the large manufacturing compa-
nies that operated facilities in our Midwestern
communities. We were feeling the early effects of
a flat Earth economy.

With the coming of the 21st century, the world
became a much smaller place, largely because
many global political barriers had been removed.
Countries that were once mortal enemies were now
working together as global partners. A new day had
dawned in much of the world. The economic
model established by the United States during most
of the 20th Century was becoming a bench water-
mark for other emerging markets.

The other critical factor for the emergence of
this new global economy was the evolution of the
internet. A person in their home in Vermilion
County could now correspond instantly with some-
one as far away as India. Not only could they cor-
respond, but they could do business transactions.
The internet allowed much information to be trans-
ferred around the world in a matter of seconds. A
hospital in the Midwest can run tests on a patient at
4:30 PM. Those test results can be sent electroni-
cally to a medical facility in India; the staff at that
facility will read the results and compile a progno-
sis and when the Midwest staff arrives at 8:00 AM
the following morning, the prognosis is waiting for
them to be reviewed. This is just one example of
how business is done today. Business options are
no longer limited within the community the busi-
ness resides. Today’s opportunities for new cus-
tomers exist over the entire globe. Consumers also
have more choices when making a buying deci-
sion. These dynamics present constant changes for
a local economy.

How do we best position ourselves to compete
in this flat Earth economy? One of the answers is
to make sure we are looking forward. It is a natu-
ral tendency for humans to reminisce and talk
about how things used to be. “These are the good
old days,” a title of a 1970’s song from Carly
Simon still holds true today. Our focus must be on
today and tomorrow. The decisions we make today
will influence our opportunities tomorrow. The

past is the past and no matter how much we would
like to re-live the past, it is not going to happen
again.

Is our workforce prepared for the new jobs of
the 21st century? Are our schools prepared for new
challenges the new economy brings? Do our com-
munities have the infrastructure in place to meet
tomorrow’s needs? Are our community leaders
who are representing government, business, educa-
tion, healthcare, labor and faith, communicating
with one another? The communities best posi-
tioned for tomorrow’s opportunities are addressing
these questions.

We also must begin opening our minds beyond
our parochial boundaries. Today’s economic
opportunities affect entire regions. The Midwest is

(Metro image)

considered a region in today’s global economy. An
example of a regional strength is Caterpillar. They
are based in Peoria. Steel is being supplied from
companies in Chicago and Indiana. Research and
development is being done in laboratories at the
University of Illinois. Specialized part making is
contracted out to companies in Danville and other
Midwestern cities. The companies doing special-
ized work also receive support from companies
within their communities. The end product is being
sold all over the world. The need for these products
increase as new markets emerge and this allows
everyone in the chain to have more opportunities.
The Caterpillar example is just one of many that
illustrate the global economy from a regional per-

spective. The concept is oftentimes difficult for
many to comprehend. It is natural for people to feel
competitiveness with a neighboring community.
This competition may have emerged from long-
time school rivalries. This competition may have
emerged because in 1990 a local elected official
from one city made a disparaging remark about
another community.

In my former role as a multi-county economic
developer, I witnessed parochial-infighting in
almost all counties I worked with. The occurrence
is common and is mostly a reflection of human
behavior. Unfortunately, this behavior can nega-
tively impact our ability to prepare for opportuni-
ties in the global economy. It is important for com-
munities in a region to understand their neighbor-
ing community is not the competition. The compe-
tition is in other regions of the world and the com-
munities that make up those regions.

An entire region benefits from new and
expanded business opportunities. The attitude of
the community may actually play the largest role
when a new employee is making a decision about
the relocation of their family. The attitude is
reflected not only by the people, but by the per-
formance of the schools, the access to parks, qual-
ity of life events, the general appearance, etc.

A commute time in Central Illinois is nearly a
mile a minute. Today’s worker was born on wheels,
and a forty minute commute is not a burden. This
change in the attitude towards longer commute
times allows a worker many options when looking
for a home to relocate a family. The point to be
made is just because a job is created in a commu-
nity, doesn’t guarantee a new resident for that com-
munity.

The dynamics of an economy are ever chang-
ing. As citizens of a free market society, we must
be open to change. Every generation before us has
made the necessary adjustments and found the
proper niches to maximize opportunities. Today is
our day to face the challenge. It is not easy; it never
was easy before. Being successful requires a good
attitude, hard work, opportunity and being pre-
pared. Vermilion County is our home. As a com-
munity working together, we can make a difference
today and tomorrow.
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Clifton

Gund Clifton
Hneersen m Gunderson LLP

Certified Public Accountants & Consultants

More than Accountants

When you think of Clifton Gunderson, often what comes to mind is audits, account-
ing services and tax returns. But there is more. Did you know that Clifton Gunderson
offers technology consulting services? The technology arm, Clifton Gunderson
Technology Solutions (CGTS), is assembled with specialists that assist small to mid-size
businesses with all technology needs ranging from ad-hoc projects to complete infra.
structure management.

As companies become more mobile, technology-reliant and geographically dis-
persed, opportunities for growth and profitability increase exponentially. All of these
great opportunities can intensify the challenge to create and maintain reliable communi:
cation and security. Business and technology planning integration is essential becaus
technology itself is no longer a competitive advantage. This is where Clifton Gunderson
Technology Solutions can help.

With more than 10 years of dedicated, responsive technology solutions experience
Clifton Gunderson Technology Solutions has discovered the best methods of serving
unique technology needs. By drawing on strengths of strategic technology partnerships
Clifton Gunderson Technology Solutions helps clients become more effective and more
profitable.

Specifically, the team supports critical functions companies need to focus on to
ensure cohesive, effective technology solutions including application delivery, security,
network and infrastructure management, communication, content management and sto
age, business software and managed IT services.

Clifton Gunderson Technology Solutions ensures every technology decision you
make works effectively with your existing technology and avoids any negative impact
on the solutions currently in place. So they next time you question if your technology
solutions are advancing your strategic business goals, call Clifton Gunderson and theye|
answer that for you.

Clifton Gunderson, ranked as one of the nationes largest certified public accounting
and consulting firms, provides a wide range of assurance, accounting, tax, and consulf
ing services to clients in a variety of industries. Founded in 1960, Clifton Gunderson has
a staff of more than 2,000 professionals serving clients from 45 offices across the coun
try. For all your technology needs, Contact Scott Williams in the Danville office of
Clifton Gunderson at 217-442-1643.
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